
 Mood Board Guide

Background

A mood board is an arrangement of images, materials, pieces of text, etc. intended to 
evoke or project a particular style or concept. In general, creatives use inspirational mood 
boards to visually illustrate the style they wish to follow in their project.

Mood boards should be made in the early stages of the project. Early development can help 
save time in the creative process down the line when you might otherwise be sitting in front of 
a blank page or screen hoping inspiration strikes...

Evaluate the project first. Read the creative brief and choose key words that reflect the 
qualities of the brand and say something about the company, its style, its audience. Pinpoint 
some characteristics that the brand identifies with. Use social media, Google, design blogs, 
books, magazines, and so on, for images. Don’t be afraid to go out into the world and take photos 
of real-life inspiration.

Based on your Creative Brief and your own synthesis of the goals and tone of the project, start 
collecting anything and everything that evokes the mood you’d like to see in your design. 

During this research and development phase, you are not just looking for things that are pretty or 
cool, but for bits and pieces of a variety of things that might help you accomplish project goals.

If you have more than one concept for a project, it’s important that you make different 
mood boards for each one. Don’t limit yourself! You can include images from different sources 
than your project (example: you are working on a new app design but you like the colors from a 
packaging design or a tshirt you saw while running errands).

Content
Text / Keywords / Slogans
Existing designs

Websites, apps, printed materials—any source can be valuable. 
Color options 

Pantone numbers, color swatches, a photo of a dress your friend was wearing that had a 
interesting shade of blue in it, a photo of the soup you ate for dinner the other night that had 
rich leafy greens in it, etc...

Typeface specimens
Textures
Photography
Rough Sketches
Patterns
Paper samples
Historical Examples
Screenshots from websites
Short video clips
Audio tracks
Etc...
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What to do with a mood board?
As you collect these components for your mood board, take time to study each example for 
what works, and why you think it works. Is there a reason that image is so effective? What 
qualities made you want to click on that website? What mood is that color or typeface creating?

A mood board helps direct your creativity with imagery, color, and reference. Use it before AND 
during your design process to drive your creative decisions.

Mood boarding is even better with a team—get a big group of folks collecting to a shared area, 
leaving comments and collaborating on each new piece of inspiration. Deciding on a general 
look and feel direction in a group can be really difficult—use the mood board as a tool to get 
everyone on the same page.

A successful mood board:
•	 sets the tone for a project
•	 creates consensus among team members

Mood Board Examples
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